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COPYRIGHT NOTICE  
 
Copyright © 2009 by Pembroke Consulting, Inc. All rights reserved.  Copying, reprinting, or 
transmission of all or parts of this report without specific permission is prohibited by law.  This 
report may not be redistributed. Notwithstanding the foregoing, this white paper may not be 
sold for profit or used in commercial documents without the written permission of the copyright 
holder. This report is for informational purposes only and is provided “as is” without any 
express or implied warranty. 
 
The analyses in this report are based solely on information and data that is in the public 
domain.  Any conclusions, findings, opinions, or recommendations are based on our own 
experienced and professional judgment and interpretations given the information available.  
While all information is believed to be reliable at the time of writing, the information provided 
here is for reference use only and does not constitute the rendering of legal, financial, 
commercial, or other professional advice by Pembroke Consulting, Inc. or the author.  Any 
reliance upon the information is at your own risk, and Pembroke Consulting, Inc. and the 
author shall not be responsible for any liability arising from or related to the use or accuracy of 
the information in any way.   
 
Pembroke Consulting, Inc. does not make investment recommendations, in this report or 
otherwise.  Nothing in this report should be interpreted as an opinion by Pembroke Consulting, 
Inc. or the author on the prospects of specific companies. 
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ABOUT PEMBROKE CONSULTING 
 
This report was prepared by Adam J. Fein, Ph.D., founder and president of 
Philadelphia-based Pembroke Consulting.  Pembroke Consulting is a Philadelphia-
based management advisory and business research firm.   
 
Dr. Fein is one of the country’s foremost experts on channel economics and the 
business-to-business supply chain.  He provides strategic advisory services to a 
diverse mix of clients, including manufacturers, supply chain technology companies, 
law firms, industry associations, and institutional investors.   
 
Dr. Fein has published more than 100 academic and industry articles and authored or 
edited ten books.  He currently writes the popular blogs www.DrugChannels.net and 
www.DistributionTrends.com.  He is frequently sought by the media for his industry 
expertise and has been quoted in many leading national publications.  Dr. Fein serves 
as the first Fellow of the NAW Institute for Distribution Excellence and is on the 
Advisory Boards of Supply Chain Equity Partners, Secure Symbology, IntegriChain, 
and Pharmaceutical Commerce magazine.   
 
He serves as the first Fellow of the NAW Institute for Distribution Excellence and on 
the editorial board of Pharmaceutical Commerce magazine.  He also sits on the 
Advisory Boards of Supply Chain Equity Partners, Secure Symbology, and 
IntegriChain. 
 
Dr. Fein earned his Ph.D. from the Wharton School of Business and a B.A., summa 
cum laude, from Brandeis University. He lives in Philadelphia with his wife and their 
two children. 
 
To learn more about Pembroke Consulting, please contact Dr. Fein: 

Adam J. Fein, Ph.D. 
Pembroke Consulting, Inc. 
1515 Market Street, Suite 1520 
Philadelphia, PA 19102 
Phone: 215-523-5700 
www.PembrokeConsulting.com 
Email: afein@pembrokeconsulting.com 
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ABOUT THIS REPORT 
 
The information in this report is taken from The 2009 Wholesale Distribution Economic 
Factbook, a comprehensive economic reference guide to the $4.6 trillion U.S. 
wholesale distribution industry developed by Pembroke Consulting, Inc.  By special 
arrangement with the National Association of Wholesaler-Distributors, data about the 
Building Material and Construction sector are being made available for purchase in this 
special, stand-alone report.  This report also includes the Wholesale Distribution 
Industry Overview. 
 
This report is based on information collected by the Census Bureau, the Bureau of 
Labor Statistics, and the Bureau of Economic Analysis. The Economic Census provides 
the most reliable information about economic activity because it has participation 
rates of 90 to 100 percent and is validated through confidential sharing of company 
data with the Census Bureau. The figures may differ from data reported in trade 
association reports, which typically have lower participation rates than the Census. 
 
The sub-sectors are based on the North American Industry Classification System 
(NAICS), although we have combined certain sub-sectors and unbundled others in 
order to better reflect actual economic arrangements.  We have also renamed many 
sectors for ease of understanding.  Some data were collected as part of the 2002 
Economic Census and statistically adjusted based on Pembroke Consulting’s 
proprietary analyses of the wholesale distribution industry.  
 
This 2009 Economic Report retains the basic structure and data structure used in 
previous editions.  There are two significant changes versus past editions: 

• The 2009 reports reflect March 2009 government data revisions and updates 
going back to 2005.  Therefore, the revised data may differ from previous 
year’s reports. 

• We have included Pembroke Consulting’s forecasts for 2009 revenue growth 
for each sector. The 2009 projections are based on our proprietary statistical 
models of wholesale distribution sector revenues. 

 
Please note that four of the five major end-customer markets are identical to the ones 
used in Facing the Forces of Change®: Lead the Way in the Supply Chain (available at 
http://www.naw.org).  The exception is “MRO Supplies and End-Use Equipment,” 
which combines purchases of MRO supplies with machinery or equipment that is used 
by the customer in their operations.   
 
We hope you find this report to be a valuable and helpful planning tool for your 
company.  Please do not hesitate to contact me directly if you have any questions 
about this Wholesale Distribution Economic Report or the Building Material and 
Construction sector. 
 

Adam J. Fein 
March 2009



SAMPLE -- Actual data values removedWholesale Distribution Industry

TREND DATA

Measure Value
% change vs. 
previous year Period

Industry Revenues ($B), 2008:Q4 $x,xxx,x x.x% Oct 2008 through Dec 2008

Industry Revenues ($B), 2008 $x,xxx,x x.x% Jan 2008 through Dec 2008

Industry Revenues ($B), 2009 Forecast Growth x.x% to x.x% Jan 2009 through Dec 2009

Industry Inventories ($B), Non-LIFO method $xxx.x x.x% Dec 2008

Inventory-to-Sales Ratio, 3 Month Moving Average x.xx x.x% Oct 2008 through Dec 2008

Total Employment, 2008:Q4 x,xxx,xxx x.x% Oct 2008 through Dec 2008

Average Annual Revenues per Employee $xxx,xxx x.x% Jan 2008 through Dec 2008

Average Weekly Earnings (non-supervisory personnel) $xxx x.x% Jan 2008 through Dec 2008
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SAMPLE -- Actual data values removedWholesale Distribution Industry

COMMENTARYCOMMENTARY

Total revenues of wholesale distributors grew by 8.4% to $4.5 trillion in 2008, marking another year of strong top‐line performance.  However, 
revenues increased by a more modest 0.5% after adjusting for inflation.  Pembroke Consulting forecasts that industry revenues will increase 
between 0.6% and 1.6% in 2009 as the recession and the decline in commodity prices hurts some of the largest sectors.

Growth varied widely between the 19 major sectors.  However, growth was often driven by increases in underlying commodity prices, as the gap 
between Actual Revenues and Real (inflation‐adjusted) Revenues indicates.  (See the Summary Trend Data table on page 4.)  After we adjusted 
revenues for the effects of price changes, a number of sectors had minimal or negative growth in 2008.  In other words, total unit shipments for 
wholesale distributors in these sectors was flat or down once inflationary trends are stripped out.  
Each chapter includes an overview of the wholesale distribution industry  with Dr. 
Adam J. Fein's  expert commentary.

The two large commodity‐dependent sectors contributed a disproportionate amount of the industry’s total revenue growth in 2008, although we 
forecast that these growth rates will not continue in 2009:

• Oil and Gas Products Wholesale Distributors contributed 42.7% of total revenue growth yet represented 14.3% of total industry
revenues
• Agricultural Products Wholesale Distributors contributed 18.0% of total revenue growth yet represented only 5.2% of total industry 
revenues

Growth in many wholesale distribution sectors will be negative in 2009 as the U.S. economy suffers through its worst recession since at least 
1981‐1982.  The consensus 2009 macro economic forecast calls for a deep recession lasting through mid‐2009 with growth resuming only in late 
2009 and early 2010.  Our 2009 revenue forecasts for the wholesale distribution industry and its major sectors appear on page 5. The individual 
sector reports describe the sector‐specific economic conditions and factors behind these quantitative forecasts.

To gauge the sensitivity of various sectors to overall economic activity, we statistically correlated year‐over‐year growth in U.S. Gross Domestic 
Product (GDP) with growth in each of the nineteen sectors.  The results are presented in the table called “Sector Growth vs. U.S. GDP Growth.”  
Industrial sectors are more closely tied to the overall economic cycle, while staples such as food and drugs have little relationship to U.S. GDP.  
Revenue growth in the chemical and oil and gas sectors have a negative correlation to GDP growth due in part to the unusually close relationship 
between underlying commodity prices and revenues.

Employment growth continues to lag far behind revenue growth as wholesale distributors benefit from product price inflation and the application 
of technology to operations.  Total employment in the industry dropped by 214,000 jobs (‐4.2%), with more than half of job losses coming within 
th l t f th f 2008 J b l h b id d t t lth h th b ildi t i l t h b i llthe last few months of 2008.  Job losses have been widespread across most sectors, although the building materials sector has been especially 
hard hit.  Nevertheless, the wholesale distribution industry still employs one out of twenty private sector U.S. workers.  Although employment 
declined in 2008, average weekly earnings in wholesale distribution remain 27% higher than average earnings in all private U.S. industries.

Wholesale Distribution Industry
Page 5

2009 WHOLESALE DISTRIBUTION ECONOMIC REPORT
© 2009 Pembroke Consulting, Inc.



SAMPLE -- Actual data values removedWholesale Distribution Industry -- Major Sectors

SECTOR SUMMARY

Major Sector (Largest to Smallest Sector Revenues)
2008 

Revenues($B)
% of Industry 

Revenues
No. of 

Companies
Avg. Gross 

Margin (2007)
Oil and Gas Products Wholesale Distributors $xxx.x xx.x% x,xxx xx%Oil and Gas Products Wholesale Distributors $xxx.x xx.x% x,xxx xx%

Grocery and Foodservice Wholesale Distributors $xxx.x xx.x% x,xxx xx%

Pharmaceutical Wholesalers $xxx.x xx.x% x,xxx xx%

Industrial Distributors $xxx.x xx.x% x,xxx xx%

El t i l d El t i Wh l l $ % %Electrical and Electronics Wholesalers $xxx.x xx.x% x,xxx xx%

Motor Vehicles and Motor Vehicle Parts Wholesale Distributors $xxx.x xx.x% x,xxx xx%

Miscellaneous Durable Goods Wholesale Distributors $xxx.x xx.x% x,xxx xx%

Agricultural Products Wholesale Distributors $xxx.x xx.x% x,xxx xx%

Other Consumer Products Wholesale Distributors $xxx.x xx.x% x,xxx xx%

Computer Equipment and Software Wholesale Distributors $xxx.x xx.x% x,xxx xx%

Commercial Equipment and Supplies Wholesale Distributors $xxx.x xx.x% x,xxx xx%

Metal Service Centers $xxx x xx x% x xxx xx%Metal Service Centers $xxx.x xx.x% x,xxx xx%

Apparel and Piece Goods Wholesale Distributors $xxx.x xx.x% x,xxx xx%

Building Material and Construction Wholesale Distributors $xxx.x xx.x% x,xxx xx%

Beer, Wine and Liquor Wholesalers $xxx.x xx.x% x,xxx xx%

Chemicals and Plastics Wholesale Distributors $xxx.x xx.x% x,xxx xx%

Office Product Wholesalers and Paper Merchants $xxx.x xx.x% x,xxx xx%

Hardware, Plumbing, and Heating Equipment/Supplies Wholesalers $xxx.x xx.x% x,xxx xx%

Furniture and Home Furnishing Wholesale Distributors $xxx.x xx.x% x,xxx xx%

Total $xxx.x xx.x% x,xxx xx%

Wholesale Distribution Industry
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SAMPLE -- Actual data values removedWholesale Distribution Industry -- Major Sectors

SUMMARY TREND DATA
% change vs. previous period

Major Sector (Largest to Smallest Sector Revenues)

Actual 
Revenues 

(2008)
Real Revenues* 

(2008)
Revenue Gap
(Actual Real)

Employment 
(2008:Q4)Major Sector (Largest to Smallest Sector Revenues) (2008) (2008) (Actual - Real) (2008:Q4)

Oil and Gas Products Wholesale Distributors xx.x% xx.x% xx.x% xx.x%

Grocery and Foodservice Wholesale Distributors xx.x% xx.x% xx.x% xx.x%

Pharmaceutical Wholesalers xx.x% xx.x% xx.x% xx.x%

Industrial Distributors xx.x% xx.x% xx.x% xx.x%

Electrical and Electronics Wholesalers xx.x% xx.x% xx.x% xx.x%

Motor Vehicles and Motor Vehicle Parts Wholesale Distributors xx.x% xx.x% xx.x% xx.x%

Miscellaneous Durable Goods Wholesale Distributors xx.x% xx.x% xx.x% xx.x%

Agricultural Products Wholesale Distributors xx.x% xx.x% xx.x% xx.x%

Other Consumer Products Wholesale Distributors xx.x% xx.x% xx.x% xx.x%

Computer Equipment and Software Wholesale Distributors xx.x% xx.x% xx.x% xx.x%

Commercial Equipment and Supplies Wholesale Distributors xx x% xx x% xx x% xx x%Commercial Equipment and Supplies Wholesale Distributors xx.x% xx.x% xx.x% xx.x%

Metal Service Centers xx.x% xx.x% xx.x% xx.x%

Apparel and Piece Goods Wholesale Distributors xx.x% xx.x% xx.x% xx.x%

Building Material and Construction Wholesale Distributors xx.x% xx.x% xx.x% xx.x%

Beer, Wine and Liquor Wholesalers xx.x% xx.x% xx.x% xx.x%

Chemicals and Plastics Wholesale Distributors xx.x% xx.x% xx.x% xx.x%

Office Product Wholesalers and Paper Merchants xx.x% xx.x% xx.x% xx.x%

Hardware, Plumbing, and Heating Equipment/Supplies Wholesalers xx.x% xx.x% xx.x% xx.x%, g, g q p pp

Furniture and Home Furnishing Wholesale Distributors xx.x% xx.x% xx.x% xx.x%

Total xx.x% xx.x% xx.x% xx.x%

* Real revenues equal actual revenues adjusted for product inflation using sector-specific price deflators.
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SAMPLE -- Actual data values removedWholesale Distribution Industry -- Major Sectors

REVENUE FORECAST SUMMARY

% change in revenues vs. previous period

2008 Actual 2009 vs. 2008
Oil and Gas Products Wholesale Distributors xx% xxxxxx

Grocery and Foodservice Wholesale Distributors xx% xxxxxx

Pharmaceutical Wholesalers xx% xxxxxx

2009 Forecast 
x.x% to x.x%

x.x% to x.x%

x.x% to x.x%

Industrial Distributors xx% xxxxxx

Electrical and Electronics Wholesalers xx% xxxxxx

Motor Vehicles and Motor Vehicle Parts Wholesale Distributors xx% xxxxxx

Miscellaneous Durable Goods Wholesale Distributors xx% xxxxxx

x.x% to x.x%

x.x% to x.x%

x.x% to x.x%

x x% to x x%Miscellaneous Durable Goods Wholesale Distributors xx% xxxxxx

Agricultural Products Wholesale Distributors xx% xxxxxx

Other Consumer Products Wholesale Distributors xx% xxxxxx

Computer Equipment and Software Wholesale Distributors xx% xxxxxx

x.x% to x.x%

x.x% to x.x%

x.x% to x.x%

x.x% to x.x%

Commercial Equipment and Supplies Wholesale Distributors xx% xxxxxx

Metal Service Centers xx% xxxxxx

Apparel and Piece Goods Wholesale Distributors xx% xxxxxx

Building Material and Construction Wholesale Distributors xx% xxxxxx

x.x% to x.x%

x.x% to x.x%

x.x% to x.x%

x.x% to x.x%g

Beer, Wine and Liquor Wholesalers xx% xxxxxx

Chemicals and Plastics Wholesale Distributors xx% xxxxxx

Office Product Wholesalers and Paper Merchants xx% xxxxxx

Hardware Plumbing and Heating Equipment/Supplies Wholesalers xx% xxxxxx

x.x% to x.x%

x.x% to x.x%

x.x% to x.x%

x x% to x x%Hardware, Plumbing, and Heating Equipment/Supplies Wholesalers xx% xxxxxx

Furniture and Home Furnishing Wholesale Distributors xx% xxxxxx

Total xx% xxxxxx

x.x% to x.x%

x.x% to x.x%

x.x% to x.x%

Wholesale Distribution Industry
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SAMPLE -- Actual data values removedWholesale Distribution Industry -- Sector Growth vs. U.S. GDP Growth
Correlation of Real Revenue

Major Sector (Highest to Lowest Correlation)
High Correlation (>50%)

Correlation of Real Revenue 
Growth with Real GDP 

Growth
(1998:Q1 to 2008:Q4)

Electrical and Electronics Wholesalers

Furniture and Home Furnishing Wholesale Distributors

Hardware, Plumbing, and Heating Equipment/Supplies Wholesalers

Other Consumer Products Wholesale Distributors

xx%

xx%

xx%

xx%Ot e Co su e oducts o esa e st buto s

Miscellaneous Durable Goods Wholesale Distributors

Metal Service Centers

Computer Equipment and Software Wholesale Distributors

M t V hi l d M t V hi l P t Wh l l Di t ib t

xx%

xx%

xx%

%Motor Vehicles and Motor Vehicle Parts Wholesale Distributors

Industrial Distributors

Office Product Wholesalers and Paper Merchants

Moderate Correlation (25% to 50%)

xx%

xx%

xx%

Building Material and Construction Wholesale Distributors

Beer, Wine and Liquor Wholesalers

Agricultural Products Wholesale Distributors

Grocery and Foodservice Wholesale Distributors

xx%

xx%

xx%

xx%Grocery and Foodservice Wholesale Distributors

Low or Inverse Correlation (<25%)
Apparel and Piece Goods Wholesale Distributors

Pharmaceutical Wholesalers 

xx%

xx%

xx%

%Chemicals and Plastics Wholesale Distributors

Commercial Equipment and Supplies Wholesale Distributors

Oil and Gas Products Wholesale Distributors
Note: All calculations use real (inflation-adjusted) data.

xx%

xx%

xx%
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SAMPLE -- Actual data values removedWholesale Distribution Industry -- Major Sectors

EMPLOYMENT SIZE DISTRIBUTION OF WHOLESALE DISTRIBUTION COMPANIES

Major Sector (Largest to Smallest Sector Revenues) <20 employees
20-99 

employees
100-499 

employees 500+ employees

Number of Companies

Oil and Gas Products Wholesale Distributors x,xxx x,xxx x,xxx x,xxx

Grocery and Foodservice Wholesale Distributors x,xxx x,xxx x,xxx x,xxx

Pharmaceutical Wholesalers x,xxx x,xxx x,xxx x,xxx

Industrial Distributors x,xxx x,xxx x,xxx x,xxx

Electrical and Electronics Wholesalers x,xxx x,xxx x,xxx x,xxx

Motor Vehicles and Motor Vehicle Parts Wholesale Distributors x,xxx x,xxx x,xxx x,xxx

Miscellaneous Durable Goods Wholesale Distributors x,xxx x,xxx x,xxx x,xxx

Agricultural Products Wholesale Distributors x xxx x xxx x xxx x xxxAgricultural Products Wholesale Distributors x,xxx x,xxx x,xxx x,xxx

Other Consumer Products Wholesale Distributors x,xxx x,xxx x,xxx x,xxx

Computer Equipment and Software Wholesale Distributors x,xxx x,xxx x,xxx x,xxx

Commercial Equipment and Supplies Wholesale Distributors x,xxx x,xxx x,xxx x,xxx

Metal Service Centers x,xxx x,xxx x,xxx x,xxx

Apparel and Piece Goods Wholesale Distributors x,xxx x,xxx x,xxx x,xxx

Building Material and Construction Wholesale Distributors x,xxx x,xxx x,xxx x,xxx

Beer, Wine and Liquor Wholesalers x,xxx x,xxx x,xxx x,xxx

Chemicals and Plastics Wholesale Distributors x,xxx x,xxx x,xxx x,xxx

Office Product Wholesalers and Paper Merchants x,xxx x,xxx x,xxx x,xxx

Hardware, Plumbing, and Heating Equipment/Supplies Wholesalers x,xxx x,xxx x,xxx x,xxx

Furniture and Home Furnishing Wholesale Distributors x xxx x xxx x xxx x xxxFurniture and Home Furnishing Wholesale Distributors x,xxx x,xxx x,xxx x,xxx

Total x,xxx x,xxx x,xxx x,xxx
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SAMPLE -- Actual data values removedWholesale Distribution Industry
Actual Revenue Growth, 2003 to present (not adjusted for inflation), p ( j )
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SAMPLE -- Actual data values removedWholesale Distribution Industry
Real Revenue Growth, 2003 to present (adjusted for inflation), p ( j )

% change from year ago
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SAMPLE -- Actual data values removedWholesale Distribution Industry
Employment Growth, 2003 to presentp y , p

% change from year ago
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SAMPLE -- Actual data values removedWholesale Distribution Industry
Inventory-to-Sales ratio, 2003 to presenty , p

3-month moving 
average with Trendline
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SAMPLE -- Actual data values removedBuilding Material and Construction Wholesale Distributors

TREND DATA

Measure Value
% change vs. 
previous year Period

Sector Revenues ($B), Last 3 Months $xx.x x.x% Oct 2008 through Dec 2008

$ $Sector Revenues ($B), Last 12 Months $xx.x x.x% Jan 2008 through Dec 2008

Sector Revenues ($B), 2009 Forecast Growth x.x% to x.x% Jan 2009 through Dec 2009

Industry Inventories ($B), Non-LIFO method $xx.x x.x% Dec 2008

I t t S l R ti 3 M th M i A % O t 2008 th h D 2008Inventory-to-Sales Ratio, 3 Month Moving Average x.xx x.x% Oct 2008 through Dec 2008

Total Employment, 2008:Q4 x,xxx x.x% Oct 2008 through Dec 2008

Average Annual Revenues per Employee $xxx,xxx x.x% Jan 2008 through Dec 2008

Average Weekly Earnings (non-supervisory personnel) $xxx x.x% Jan 2008 through Dec 2008
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SAMPLE -- Actual data values removedBuilding Material and Construction Wholesale Distributors

COMMENTARYCOMMENTARY
Revenues for wholesale distributors of building materials were $117.7 billion in 2008, a decline of ‐8.9% compared to 2007.  Pembroke 
Consulting forecasts that revenue will decline between ‐8.9% and ‐7.9% in 2009 due to the continuing slowdown in construction activity.  
However, we forecasts that revenue declines will stabilize by the end of 2009 and begin growing again in 2010.  This sector represented 
2.6% of total wholesale distribution industry revenues in 2008.  

Wholesale distributors of building materials and construction supplies continue to struggle with the aftermath of the housing bubble.  Total 
revenue in this sector is down $32 billion (‐22%) versus the peak in 2006.  Quarterly year‐over‐year revenue growth remained negative 
throughout 2008 as residential construction continued to shrink.  Nonresidential construction has now turned down. Moody’s 
Economy.com forecasts nonresidential private fixed investment to decline by ‐13.8% in 2009 after growing by 11.2% in 2008.  

Each chapter contains Dr. Adam J. Fein's  expert commentary to help you interpret the 
sector data and forecast in light of current macroeconomic and industry trends.

y p y g g y

However, residential construction is poised for an early 2010 recovery as supply and demand are (slowly) realigned.  The value of private 
residential construction put in place peaked in early 2006 and has dropped by a remarkable 56% since that time.  The supply of homes still 
far exceeds demand, resulting in vacancy rates that are far above historical averages. The high vacancy rates are contributing to ongoing 
weakness in home prices. Home sellers are being forced to reduce prices to attract buyers. Until these trends start to reverse, then home p g p y ,
prices will not recover.  At the same time, new home starts are down almost 75% from their peak, which will help to reduce vacancy rates 
and suggest that excess capacity should be worked down within the next two years.  

Investors and first‐time home buyers are slowly getting back into the market as prices decline, which should help the housing market reach 
a bottom Existing home sales are starting to increase Sales of existing homes increased 5 1% in February 2009 which was the largesta bottom. Existing home sales are starting to increase. Sales of existing homes increased 5.1% in February 2009, which was the largest 
increase since 2003. Demand is up in part due to foreclosure/distress sales, which represented 40% to 45% of existing home sales in 
February. Mortgage rates remain low, although lending standards are tightened.  

The remodeling market has seen steady declines since the middle of 2007, although recently the rate of decline has flattened. Mortgage 
equity withdrawals –a measure of how much people are cashing in on the increased value of their homes to do remodeling work – peakedequity withdrawals –a measure of how much people are cashing in on the increased value of their homes to do remodeling work – peaked 
at about $900 million in 2006 but have effectively ceased as home prices dropped and credit tightened.  The Leading Indicator for 
Remodeling Activity, which is published by the Joint Center for Housing Studies of Harvard University, predicts homeowner improvement 
spending declining at an annual rate of 12.1 percent by the third quarter of 2009.  

(continued)(continued)
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SAMPLE -- Actual data values removedBuilding Material and Construction Wholesale Distributors

COMMENTARYCOMMENTARY
Public policy should also start to impact this market in 2009.  The $787 billion American Recovery and Reinvestment Act (ARRA), a.k.a., the 
stimulus bill, increases the tax credit for first‐time homebuyers from $7,500 to $8,000 for homes purchased by first‐time buyers between 
January 1, 2009 and December 1, 2009.  The ARRA removes the repayment requirement from the existing tax credit. The tax credit equals 
10 percent of the purchase price of a home up to $8,000.  In addition, President Obama announced the Homeowner Affordability and
Stability Plan in March.  In theory, the plan should make mortgage credit less expensive and accelerate mortgage modifications to prevent 
foreclosure.  The Federal Reserve is also working aggressively to reduce fixed mortgage rates by purchasing debt from Fannie Mae and 
Freddie Mac.

Public (state and federal) construction put in place was about $311 billion (at an annualized rate) in December 2008 and grew throughout 

Each chapter contains Dr. Adam J. Fein's  expert commentary to help you interpret the 
sector data and forecast in light of current macroeconomic and industry trends.

( ) p p $ ( ) g g
the year.  Public construction activity is slowing down due to state budget pressures, but should continue expanding as infrastructure funds 
from the economic stimulus begin flowing to the states.  
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SAMPLE -- Actual data values removedBuilding Material and Construction Wholesale Distributors -- Major Sub-Sectors

SUB-SECTOR SUMMARY

Sub-Sector (defined by primary products)
Est. 2008 

Revenue($B)
% of Sector 
Revenues No. of Companies No. of Branches

Plywood and Millwork $xx.x xx% x,xxx x,xxx

Lumber (without a Yard) $xx.x xx% x,xxx x,xxx

Roofing, Siding, and Insulation Material $xx.x xx% x,xxx x,xxx

Lumber (with a Yard) $xx.x xx% x,xxx x,xxx

Other Construction Materials $xx.x xx% x,xxx x,xxx

Brick, Block, Tile, or Clay $xx.x xx% x,xxx x,xxx

Cement, Lime, and Related Products $xx.x xx% x,xxx x,xxx

Sand, Gravel, and Crushed Stone $xx.x xx% x,xxx x,xxx

Flat Glass and Other Construction Glass $xx x xx% x xxx x xxxFlat Glass and Other Construction Glass $xx.x xx% x,xxx x,xxx

Total $xx.x xx% x,xxx x,xxx
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SAMPLE -- Actual data values removedBuilding Material and Construction Wholesale Distributors -- Major Sub-Sectors

SUMMARY STATISTICS

Sub-Sector (defined by primary products)
Avg. Sales per 

Company
Avg. Sales per 

Branch
Avg. Sales per 

Employee
Avg. Gross 

Margin (2006)
Plywood and Millwork $x,xxx,xxx $x,xxx,xxx $xxx,xxx xx%

Lumber (without a Yard) $x,xxx,xxx $x,xxx,xxx $xxx,xxx xx%

Roofing, Siding, and Insulation Material $x,xxx,xxx $x,xxx,xxx $xxx,xxx xx%

Lumber (with a Yard) $x,xxx,xxx $x,xxx,xxx $xxx,xxx xx%

Other Construction Materials $x xxx xxx $x xxx xxx $xxx xxx xx%Other Construction Materials $x,xxx,xxx $x,xxx,xxx $xxx,xxx xx%

Brick, Block, Tile, or Clay $x,xxx,xxx $x,xxx,xxx $xxx,xxx xx%

Cement, Lime, and Related Products $x,xxx,xxx $x,xxx,xxx $xxx,xxx xx%

Sand, Gravel, and Crushed Stone $x,xxx,xxx $x,xxx,xxx $xxx,xxx xx%

Flat Glass and Other Construction Glass $x,xxx,xxx $x,xxx,xxx $xxx,xxx xx%

Weighted Average $x,xxx,xxx $x,xxx,xxx $xxx,xxx xx%
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SAMPLE -- Actual data values removedBuilding Material and Construction Wholesale Distributors -- Major Sub-Sectors

SHARE OF REVENUE BY END-CUSTOMER MARKET
Building 

Materials & 
Contractor 

MRO 
Supplies & 

End-Use 
OEM & 

Production 
Retail 

Stores & Export 
Sub-Sector (defined by primary products) Supplies Equipment Materials Dealers Sales
Plywood and Millwork 45% 3% 9% 41% 1%

Lumber (without a Yard) 29% 2% 11% 53% 5%

Roofing, Siding, and Insulation Material 79% 3% 1% 17% 1%

Lumber (with a Yard) 17% 3% 11% 66% 3%

Other Construction Materials 64% 7% 9% 18% 2%

Brick, Block, Tile, or Clay 63% 3% 3% 30% 1%

Cement, Lime, and Related Products 62% 5% 23% 9% 1%

Sand, Gravel, and Crushed Stone 56% 7% 14% 23% 0%

Flat Glass and Other Construction Glass 49% 9% 8% 30% 5%
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SAMPLE -- Actual data values removedBuilding Material and Construction Wholesale Distributors -- Major Sub-Sectors

EMPLOYMENT SIZE DISTRIBUTION OF WHOLESALE DISTRIBUTION COMPANIES

Sub-Sector (defined by primary products)                                  <20 employees 20-99 employees
100-499 

employees 500+ employees

Number of Companies

Plywood and Millwork x,xxx x,xxx x,xxx x,xxx

Lumber (without a Yard) x,xxx x,xxx x,xxx x,xxx

Roofing, Siding, and Insulation Material x,xxx x,xxx x,xxx x,xxx

Lumber (with a Yard) x,xxx x,xxx x,xxx x,xxx

Other Construction Materials x,xxx x,xxx x,xxx x,xxx

Brick, Block, Tile, or Clay x,xxx x,xxx x,xxx x,xxx

Cement, Lime, and Related Products x,xxx x,xxx x,xxx x,xxx

Sand Gravel and Crushed Stone x xxx x xxx x xxx x xxxSand, Gravel, and Crushed Stone x,xxx x,xxx x,xxx x,xxx

Flat Glass and Other Construction Glass x,xxx x,xxx x,xxx x,xxx

Total x,xxx x,xxx x,xxx x,xxx
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SAMPLE -- Actual data values removedBuilding Material and Construction Wholesale Distributors
Actual Revenue Growth, 2003 to present (not adjusted for inflation), p ( j )

% change from year ago
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SAMPLE -- Actual data values removedBuilding Material and Construction Wholesale Distributors
Real Revenue Growth, 2003 to present (adjusted for inflation), p ( j )

% change from year ago
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SAMPLE -- Actual data values removedBuilding Material and Construction Wholesale Distributors
Employment Growth, 2003 to presentp y , p

% change from year ago
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SAMPLE -- Actual data values removedBuilding Material and Construction Wholesale Distributors
Inventory-to-Sales ratio, 2003 to presenty , p

3-month moving 
average with Trendline
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